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Eugénie Collet, Olivier Rouxhet, Jeanne and Georges
from the book Belgium Family Style.
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All of a sudden, there they were, displayed
on the counter of my favorite shop: little
lifestyle “lookbooks” in Japanese. Nice
and manageabile in size (15 x 21 cm or
about 6” x 8”, the same dimensions as
many Japanese craft books) and filled with
photos of a wide variety of homes, shops
and workplaces. Not Japanese interiors,
but European ones.

The first book that | had wrapped for me
was Paris Creative Couples, and slowly but
surely it sparked a mini-addiction and thus
my mini-collection. More and more often, |
found myself biking out of my way to get to
that favorite shop to see if a new book on a
different theme had arrived from Japan.

Titles such as Belgium Family Style (this
series also includes families from Paris,
Stockholm and London), Paris Brocante,
Children’s Rooms “London,” Copenhagen
Apartments, Paris Kitchens, Stockholm’s
Ateliers and Finland Gardens.

The books have a common thread: they
show places lovingly decorated by creative
people. And, of course, I’'m not the only
one who is fascinated by them. My Flow
colleague Astrid has a pile of them at home,
and blogs feature them ever more often.

NEWSPAPERS ON THE COUCH

It’s weird, actually. The fact that all the text
is in Japanese doesn’t seem to diminish
the books’ popularity among those who
can’t read them. So what makes these
books so irresistible?

First, they’re beautiful to look at. The design
is totally Japanese, which means lots of
attention to detail. They have illustrations,
varied forms of photos—small, large, square
orrounded—and even if you can’t read the
text, you can see they’ve used a nice font.
Each book has an illustrated “cummerbund”

on the cover, and if
you take off the dust
jacket, you’re left with
a book in a beautiful
color with an illustra-
tion on the front. The
transparent tissue of
the flyleaf allows the
title on the next page
to shine through. But
above all, the irresist-
ibility lies in the fact
that the books show
you places where, with a little imagination,
you could or would like to live yourself.

No thick coffee-table tomes displaying
unattainable, sterile interiors: these delights
show life as it is lived by real people. So the
desks are not too tidy, newspapers are left
lying on the couch, kitchens don’t gleam
and a chair in the bedroom is covered in
clothes. Almost every page zooms in on a
fine detail: colorful fabric samples used by
a French designer, a pin board with pretty
pictures hanging above a desk, two wooden
penguins in a bookcase, a shelf of old toys,
a discarded but still cherished teddy, an old
baby milk tin used as a pen jar... Inspiring to
browse through, these little books make
you want to rearrange the treasures in your
own home, pin new pictures on the wall or
swap the couch and table around again.

It’s so refreshing to see that you don’t
have to live in a converted school building,
pump station or lighthouse to make some-
thing of your home. And that often you can
do it with the small things: you don’t have
to go out and buy a whole new interior.
Rather not, in fact: most pictures show
furniture collected over the years that at
first sight doesn’t seem to match, yet it still
goes together beautifully.

One of the books by édition Paumes is "Petit Pan, La Couleur en Liberté"
(Petit Pan, the Color of Freedom) about a French shop full of beautiful fabrics and paper products

»

: ardson from the book London Family Style. “ ]

THE COLLECTION

Now édition Paumes publishes

three series:

* Creatiomn: books on the homes and stu-
dios of people in a creative professiomn.

* Guide: pointers to charming creative
shops, each one in a different city.

* Artist: Paumes works with designers
such as Julie Marabelle and Nathalie
Lété on this series on the lives and
works of artists.

The latest books are squarer and

slightly smaller.
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FRESH IMPRESSION

So who is behind these books? The pub-
lisher, édition Paumes, was founded by
Hisashi Tokuyoshi (photographer and art
director) and his wife Fumie Shimoji (agent
for designers). In the early ’90s, when they
married, they swapped Tokyo for Paris
because they wanted to live in a new envi-
ronment. In Paris, they made friends with
several French designers for whom they
became agents when the couple moved
back to Japan in 1997.

Their family-run business would form the
basis of édition Paumes. During their time in
Paris, Hisashi and Fumie were constantly
intrigued by the interiors of their friends’
homes and studios: you could see how
creative they were. They wanted to share
these spaces in a book. Which they did, and
now seven people are working in the édition
Paumes office in Tokyo.

Coco Tashima, one of the editors, tells
us why she thinks people in Japan are so
interested in European interiors: “Com-
pared to our way of life, Europe is a lot freer.
Japan has far more rules. For example, if
you rent a home—and most Japanese
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people do rather
than buying—you’re
not allowed to paint
or drill holes in the
walls. You’ll find all
sorts of convenient
and practical items
in Japan, but far
less nice stuff to
make your home
beautiful. Things are
a lot stricter for us.
These books show
us that with little
things we can still
make our own homes a little more creative.
It’s fun to do and it makes your daily life
simply better.”

The books were originally intended for the
Japanese market, but they’re also a great
success in Europe. How does Coco explain
that?

“We show European interiors through
Japanese eyes,” she says. “That might make
for a fresh impression. European books on
interior design are often big and heavy, while
ours are small and handy. The houses in
our books are not showrooms: we prefer to
let them look the way they really are.”

DETAIL PLUS CITY
Paumes does not use stylists: Hisashi
decides what and how he wants to shoot,
and does the art direction for the books.
French designer Julie Marabelle had the
Paumes team descend on her for the book
Be Creative With Famille Summerbelle,
which is dedicated to her interior design.
“Hisashi took lots of pictures of each
room,” says Julie. “He put random objects
together in deliberate compositions,
although for him they were probably far

less random. But it really was our home.
Hisashi has a nose for how he wants to
present things. He finds beauty in the
smallest details and shows them off won-
derully in the Paumes books. The layout
and art direction is excellent.”

Julie thinks that besides looking good,
the books’ format explains their popularity.
“They’re cute, nice to hold and the sub-
jects are attractive,” she says. “Always a
detail plus a city, such as bookshops in
Paris or kids’ rooms in Stockholm.”

In the meantime, the Paumes family has
made friends throughout Europe—in Paris,
London, Stockholm and Helsinki—who help
them find creative houses. Research is an
important part of the production process.

“We have created a circle in several
European cities, people who know people
who know other people again,” says Coco.
“That’s how we developed a whole network.
Often while we’re making a new title in one
of the Paumes series, an idea for a new
topic will rise to the surface. Perhaps the
best thing about our work is the fact that
we meet and collaborate with so many
creative people.” @

WANT ONE OF THESE BOOKS?

*k Order them online at
paumes.com/book-e/book-e-
booklist.html



TEXT CAROLINE BUIJS PHOTOGRAPHY HISASHI TOKUYOSHI (EDITION PAUMES)

.

R—— .
R =
L=

jiri and Durgué Laigret from
aris Creative Couples.
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